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Tina Earnshaw -
makeup for the STARS...

Aren’t you one???

Tina Earnshaw can truly say that she’s captivated
the world with her remarkable talent and perfectionist’s eye.
She creates breathtaking and understated looks for many
of the world’s most beautiful women and makes it look ef-
fortless in the process.Tina started out training at the age of
18, bBy 24 she had decided to put her skills to the test and
go freelance working with fashion and beauty photographers
in the advertising and print industries.

Tina’s client list reads like a virtual who’s-who of the
fame game. Supermodels from Claudia Schiffer to Naomi
Campbell and Kate Moss to Jerry Hall have all enjoyed the
benefits of Tina’s talent in pictures that have graced the
world’s leading fashion publications.

Tina is particularly proud over her success in the
movies. A number of Hollywood’s most beautiful women have
achieved global stardom in Tina’s capable hands. Her work
on Titanic helped secure Tina’s first Academy Award nomi-
nation. But it's a combination of her great talent and friend-
liness that has seen her work with Gwyneth Paltrow on seven
different films, including Shakespeare in Love.

Thankfully, it's not just Hollywood that can enjoy the
benefits of Tina’s expertise. This year sees the launch of
Artisan, a new make-up range with a series of professional
brushes developed by Tina for expert results every time.
The color range includes eye shadows, lip colors and cheek
colors. The professional range of 25 brushes are hand made
from Kalinsky Sable and Blue Squirrel. Come in and experi-
ence the colors and textures of Tina Earnshaw.

For a complimentary makeup demonstration,
book your appointment early for December 9* and 10!
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Valmont’s Answer to Orlane’s
Wrinkles AND Lack of Firmness Lastest
B-21
For most women, a wrinkle is always a sign of years Pure
gone by. But for Valmont, every wrinkle is different.
Whether they are your first lines of facial expressions, Youth for £
chrono-biological wrinkles or deeper structural wrinkles; Eyes
there is a cosmetic solution for each!!
At the leading edge of technical and scientific innova- ci:c\t/ev\ﬁ#f[rﬁges s
tion Valmont provides them today with AWF: Anti revolutionar
Wrinkle Factor, a range of 3 anti-wrinkle and firmness y
concentrate:

skincare products. Because every wrinkle corresponds
to a specific depth of damage time has brought to the
skin, AWF is formulated in increasing concentration for
increasingly deep and intense action.

Factor | has a targeted action in the epidermis to smooth
down the very first fine lines. Factor |l targets the dermo-
epidermal junction of the skin which is the heart of a
wrinkle for firming and lifting effect. And finally, Factor
Il whose active ingredients act all the way to the der-
mis and offer in-depth action in order to balance the
effects of hormonal changes and rebuild the dermis.

AWF combines Valmont’s existing anti-aging ingredi-
ents along with the following active anti-wrinkle ingre-
dients: Triple DNA for cellular regeneration, Bio-Active
RNA to reinforce cellular processes, and Rice and Soy
Peptides with Anti-Radical Enzymes to protect the sup-
port fibers. Ask yourself, wouldn’t you like to have the
answer to wrinkles and lack of firmness? Valmont AWF!

» Light, ultra-fresh

texture imparts a

more youthful look.

* Protects the thin,

delicate skin from

damaging environmental

factors that accelerate

aging.

* Diminishes puffiness and

dark circles.

« Stimulates the elimination of
toxins and helps to reinforce the
structure of capillary vessels.

» Seaweed extract stimulates the
absorption of oxygen and immediately
opens the eyes.

While supplies last receive your Orlane Gift
with the Purchase of this B21 Pure Youth Eye
Cream! (value $50)



New Masculine Scents:

Apparition by Emmanuel Ungaro, is a refined, modern clas-
sic fragrance which combines woody oriental notes. It was
created by nose Olivier Polge, and launched in October.
Apparition features notes of Mandarin, Anise, Rhubarb,
Green Tea Leaves, Black epper, Liquorice Wood and Vetiver.

Polo Black by Ralph Lauren: A bold fusion of Iced Mango,
Silver Armoise and Patchouli Noir. Ralph Lauren presents a
modern and daring men’s fragrance, yet sophisticated
enough for even the most conservative businessmen.

Fresh by Dunhill, it fits in the Woody Floral Musky category.
FRESH is about a moment when you feel very free, bal-
anced and happy. It is a very uplifting and energetic scent.
It's notes encompass Basil, Freesia, Green Notes, Violet,
Iris, Cedar, Patchouli and Amber. A crisp bright green pack-
aging and bottle draws you into this FRESH fragrance.

Aqua by Bulgari: Shimmering with health and reflecting vi-
brant energy: a fragrance as natural and restorative as the
dawn dew - for a self-possessed, and centered man. As the
aromas of AQUA unfold, the scent discloses the unique
interpretation of its ingredients. The first waft has sunny fresh-
ness: it is Petit Grain, a distillation of Orange Tree Leaves
and Twigs mingled with the delicate scent of Mandarin. San-
tolina adds a deeply aromatic note but then the strongest
accord reveals: Posidonia - an uncontaminated aquatic plant
found deep on the bed of sea - exuding rich supplies of
oxygen, so vital to life.The end notes are mineral amber
with masculine amber-woody tones inspired from the hard
minerals and suggesting sensuality and preciousness.

Also ask about the new John Varvatos, B*MEN by Thierry
Muggler, Vera Wang for men, and L'Eau Bleue by Issey
Miyake.
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New Feminine Scents:

Creed: Love in White. An exotic floral inspired by his
ocean voyages. Symbolizing the brilliant sensation of free-
dom and harmony felt at sea, this delicate floral fragrance
blends the finest ingredients from exotic lands: Orange Zest
from Southern Spain, White Jasmine from the Italian Coast,
and Daffodil from the French Riviera. The heart of Love in
White has Sandalwood from Mysore India, young iridescent
Rice Husk from Tonkin, and Iris from Egypt. Magnolia from
Guatemala and Vanilla from Java make up the base notes.
Love in White is presented in a simply sculpted bottle with
a delicate silver metal ribbon around the neck.

NYC - Bond No. 9: Bleeker Street. Laurice Rahme from
Bond No. 9, will launch Bleeker Street in November - just in
time for the holidays. For this latest olfactory creation, it has
bottled the art, fashion and desserts of one of New York’s
dynamic enclaves. The fragrance incorporates sweet ed-
ible notes as a tribute to the neighbor of the new Bond No.
9 boutique on Bleeker Street, Magnolia Bakery. Addition-
ally, the fragrance features notes of Violet Leaf, Cassis,
Thyme, Jasmine, Cedar Wood, Cinnamon, Oakmoss,
Suede, Patchouli, Amber and Vanilla. Bleeker Street is
dressed up in watercolors of gold, purple and green.

Bulgari: Omnia Crystalline. Yet, another sophisticated
fragrance from Bulagri. This is a Floral Aquatic: Notes of Bam-
boo, Nashi (An Asian fruit similar to a mix of Pear and Apple),
Lotus Blossom and Balsa.

Also ask about the new Incanto Dream, Stella Mc Cartney,
and | Love Love by Moschino.



